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Kissed, cuddled and loved to bits – 
the eventful life of a “pet”.
Do you still have your favourite teddy or doll from when you were little? It takes at least twenty years to fully 

comprehend the meaning of true love. Is your childhood playmate still in one piece – complete with arms and 

legs, ears and eyes? If not, it could be a sign of your deep affection for him or her – or just poor product quality. 

In this brochure, we want to tell you a little about deep affection and the very highest quality – and how we at 

Promotion Pets understand them.

That’s because, when all is said and done, what we do for our clients is to produce and breathe life into crea-

tures charged with emotion; creatures that will secure an enduring place in customers’ hearts – and serve as 

a lasting reminder of the brands they represent. If you’d like to discover just how we do that, read on.

We were so excited when we recently discovered 
this pet teddy bear. It’s probably 20 years old by now 
and can look back on many years of cuddling and 
snuggling. But what really got us excited wasn’t just 
its age, because we know that our pets can handle 
having their ears, legs and arms pulled for a long 
time – and can even withstand baby drool. We were 
far more excited by the fact that its owner told us 
that this was his “Bärenmarke bear” (so called in 
reference to the brand for which it had been crea-
ted), which he had been given as a child. In our job, 
it just doesn’t get any better than that! 
In our job, it just doesn’t get any better than that!
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There are pets lurking between the lines of 
every briefing – and it’s our job to find them.
For our clients, every cuddly animal is a strategic instrument – a wolf in teddy bears’ clothing, so to speak. 

We all remember these particular wolves from our childhood – be they the Bärenmarke bear, the Esso tiger 

or the legendary Michelin Man. The fact that we still remember these characters is a simple demonstration 

of the emotional bond we formed with them. This understanding of the strategic significance and psychologi-

cal impact of promotional cuddly animals is what underpins our consultancy services.

So, you see, we’re not really in the business of simply making toys or free gifts – we’re about giving strategic 

instruments a body and soul.

So what is it that a pet should actually be capable of achieving? That’s a good question, and the most impor-

tant one we seek to answer.

As such, you might not be surprised to know that, from our point of view, our first discussions with you 

should centre much more around market positioning, brand benefits, consumer insights, brand awareness 

and subconscious impressions than our way with materials, the various types of stuffing available or delivery 

time frames.

Having said all that, you can rest assured that our entire team knows all of those things inside out.
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A pet is born.
It all begins with a pencil and a pad of paper: a pet generally starts life as a series of quick, short pencil 

strokes. There’s no computer. Creativity needs only the simplest of mediums to sow the seeds of an idea. 

After all, have you ever heard of Karl Lagerfeld using a computer to design clothes? Well, there you are then. 

And, just like Karl Lagerfeld, our designer is among the leading lights in his field – and our industry. In his 

wonderfully abstract drawings, the characteristics of the animal which will one day steal countless hearts 

come together – and with such clarity that it is already possible to deduce a whole range of details relevant to 

the manufacturing process.

As a result, the quotations we supply are clear and accurate – and that’s just the start of how we give our 

clients a warm cuddly feeling inside.
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Plush or fur – the difficulties of deciding 
what to wear.
Vonnel, sol boa, dull boa, ef velboa, drill, DDF, rasfur. What do they all feel like?

Like a teddy bear, a monster, a dragon or a mouse – the choice is yours! Once we’ve got a concept, it needs 

something suitable to wear. There’s a wide range of materials to choose from (all of which, incidentally, 

comply fully with the latest European Standards), so we’ll help you select one that gives your pet just the 

right cuddle factor – after all, that’s precisely what will make it so special. And, if we haven’t got the right 

colour for you, we’ll invent a new one. Now that really is a bright idea! And all thanks to those nice people at 

Pantone!
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Because the mark of a perfectly run project 
is when the results bring a smile to your face.
So, in case you haven’t quite followed what we’ve been getting at so far, let’s take a quick look at a real dia-

gram. It shows you just how comprehensive and wide-ranging we consider our work processes to be – 

something which is also reflected in their planning and implementation

In all seriousness, it takes the highest standards of professionalism to produce a pet. 

And that’s true for everybody – even us.

PLANNING

•	 Consultancy
•	 Conception
•	 Design
•	 Ensuring compliance 

with international stan-
dards and regulations

MANUFACTURE

•	 Project management

•	 Production management

•	 Quality control

MARKETING

•	 Designing packaging 
perfectly suited to the 
product and its target 
group

•       Client-specific logistics 	
         and marketing solutions        
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Don’t be afraid to give 
your imagination free 
rein.
As you’ve been reading this, you may have been searching 

in vain for pet dimensions, minimum and maximum order 

quantities, unit prices, the availability of discounts and any 

number of the other things that clients are always dying to 

know. Well, we’ve deliberately left them out, because it’s 

important to us that you understand that, where your ideas 

and your imagination are concerned, the possibilities are 

endless. Do you want to order just one unit? No problem. 

Or 100,000 units? We can do that too. Do you want your 

pet to be 6 cm or 160 cm high? Either is fine. In fact, we 

can make whatever your imagination and your budget will 

allow. You see, the sky really is the limit. So let your ideas 

run wild. Who knows?
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Making our own rules. 
With our headquarters in Hamburg and production facilities in Thuringia (Germany) and the Far East, we’re 

a law unto ourselves when it comes to delivery times – and we mean that in a good way. Once a design has 

been approved and we’ve clarified all the details of your order, we’re generally able to produce and deliver 

your new pets within 10 to 12 weeks. And we promise to ensure that they’re lovingly made to your exact spe-

cifications – manufactured by hand, piece by piece.

Before we ship your order, we make sure that the entire batch passes a final series of quality control checks, 

so that only perfect pets undertake the epic journey to your door. If you want, we can use airfreight to reduce 

delivery times, and if you need to meet really tight deadlines or require items at short notice, we can even 

arrange for part of your order to be sent separately by airfreight or even courier. Our logistics partners’ glo-

bal networks mean that we’re sure to be able to find the perfect solution for you. And because Thuringia is, 

in comparison with the Far East, only just around the corner, we can deliver our German-made products as 

little as four weeks after the design has been approved and we’ve clarified all the details of your order. 

Now that really does break the mould.

Our headquarters are located 
in the port city of Hamburg.

We produce our 
German-made pets 
in Thuringia.

We have exclusive 
production facilities 
in China and Indonesia.
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Anything but child’s play.
Not all our pets make it into the hands of children, but if they do, you can rest assured that it won’t be until 

our clients pass them on to their customers. That’s because we wouldn’t dream of employing children in our 

factories. In 2011, Promotion Pets signed up to the European BSCI (Business Social Compliance Initiative), 

which brings together numerous responsible companies committed to showing consideration for the social 

implications of their production and manufacturing processes and to conducting their operations accordingly.

Naturally, that includes a commitment not to employ child labour.

We saw it as a way of finally demonstrating something that’s long been second nature to us.

You can find out more about the stringent guidelines enforced under the BSCI by visiting www.bsci-intl.org. 

It ensures that, ethically as in everything else, we remain true to our promise to clients 

 to be “cuddly all round” – and always will.



All for the love of children.
At the end of the day, most of the people who will ultimately hold one of our pets in their arms will be between 

two and ten years of age. So it goes without saying that we take our considerable responsibility for these 

little ones’ health extremely seriously. In the interests of our clients, we guarantee that all the materials we 

use are completely safe, meeting and in some cases drastically exceeding the requirements of the latest 

European regulations. Of course, we’re particularly stringent when it comes to small parts such as eyes and 

noses, which we attach using a special technique to ensure that they won’t fall off – or be torn or bitten off by 

children.

OUR SENSE OF RESPONSIBILITY
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Name                                            Promotion Pets GmbH

Established 2007

Headquarters Hamburg, Germany

Managing Director Jan P. Basjmeleh, sole shareholder, born 1976

No. of employees Seven permanent staff at the company’s headquarters

Network Global network of textile suppliers, goods manufacturers, 

quality control officers, designers, photographers, illustrators

Manufacturing locations Thuringia (Germany), China, Indonesia

Services •	 Conception

•	 Design

•	 Consultancy

•	 Project management

•	 Quality control

•	 Packaging design

•	 Client-specific logistics and marketing solutions

Selected clients AIDA Cruises, BMW, Budnikowsky, Deutsche Telekom, 1. FC Köln Marke-

ting & Vertriebs GmbH, GE, Hamburger Sparkasse, HiPP, Lachen Helfen e. 

V., Menuhin Festival Gstaad, Mercedes-Benz, Microsoft, Niehoffs Vaihinger, 

Pepsi, Philipp und Keuntje, Scholz & Friends, Unilever, VIER PFOTEN, VIVIL, 

Volkswagen

Commitments We divide these into two categories: product quality and social responsibility.

PRODUCT QUALITY: We accept only the highest standards when it comes to 

environmentally friendly material production and dyeing processes, ensuring 

that no azo dyes are used that all products are fully compliant with the appli-

cable European Standard concerning toy safety (EN 71 parts 1–3). We often 

not only meet but also exceed these requirements, supplementing them with 

our own internal guidelines.

SOCIAL RESPONSIBILITY: Since 2011, Promotion Pets’ long-standing code of 

conduct has been formalised through our membership of the European BSCI 

(Business Social Compliance Initiative), which brings together numerous 

responsible companies committed to verifiably taking into account the social 

implications of their suppliers’ manufacturing processes and to conducting 

their operations accordingly. As such we are, among other things, committed 

to not employing child labour and to ensuring that our workers receive fair 

wages.
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We’d love to work with you in bringing a pet 
to life.
We hope we’ve given you a good impression of our high quality standards and just how much passion, atten-

tion to detail, creativity and care we put into every stage of the process, from the initial concept to the finished 

pet – and all in our quest to bring a happy smile to the faces of sales and marketing teams, buyers and con-

sumers. Wouldn’t you like to discover that feeling for yourself?

Cuddly all round. 

promotion pets GmbH

Humboldtstraße 67a  · 22083 Hamburg · Germany

fon +49.(0)40.429 49 67-0 · fax +49.(0)40.429 49 67-111  

contact     promotion-pets.com 

www.promotion-pets.com


